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The Problem

There are negative stereotypes that su�ound pit bu	s.
 these stereotypes are untrue, r�ted in fears, and cause

hurtful consequences for pit bu	s including
mistreatment, neglect, and abandonment. 
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The audience and subject ma�er

The subject ma�er of my educational information desing
system is pitbu	s and co�ecting the negative 

stereotypes that su�ound them. My audience includes
people who are afraid of pit bu	s and people who are

thinking about adopting a dog. However, I also think my 
audience is everyone as a goal of my design is to inform 
people about the inco�ect information about pit bu	s

 that is widely spread.
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Change and Goal

The goal for my project is the change the hurtful views
inflicted on pit bu	s from false stereotypes and 

misinformation. After viewing my designs, I hope that
the viewer understands that a lot of we	 known 

statistics about pit bu	s are inco�ect and doesn’t 
view pit bu	s as something to fear, but instead s�s them

as dogs who have b�n misunderst�d and deserve love.
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Research
The research I did included researching false statistics about pit bu	s 

and the co�ected versions of them, co�on stereotypes and
misconceptions about pit bu	s, talking to a local shelter, and 

conducting a questio�aire about my designs with people I know who are
 afraid of pit bu	s or believe some of the stereotypes about pit bu	s. 

Sources: 
h�ps://�w.pitbu	info.org/dog-bite-statistics

h�ps://outwardhound.com/furtropolis/dogs/pit-bu	-statistics

A�lied Animal Science Behavior Journal

The Veterinary Journal

Journal of A�lied Animal Welfare Science

the American Veterinary Medical A�ociation
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Visual Explanation
Typography:

Rough Love

Lu	abies

For the title treatment, I decided to use the typeface
“Rough Love.” I decided on this typeface for the title
treatment because it fitswith the f�lings I want to

evoke about pit bu	s with my designs. The typeface is 
rough around the edges while sti	 being playful and 

sw�t. 

For the text in my designs, I decided to use the
typeface “Lu	abies.” I went with this typeface

becuase it I think it helps to foster the
f�lings of i�ocent and sw�t while delivering

 the information.
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Visual Explanation
color palet:

#F781ca #d13696 #£££

#¤¤¤ #¤bae5 #fae3f2

For my color palet, I chose one 
consisting mostly of pinks and

white. The reasoning behind this 
is that the color combination of 
pink and white is one a�ociated 

with sw�tne� and i�ocence
which is how I want pit bu	s to
be viewed in my designs and with
the information I’m presenting.

#f03eac
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Visual Explanation
graphics and images:



P�-iful

Visual Explanation
graphics and images:

The images and graphics I created and used for my designs
were intended to create visual co�ections of pit bu	s with
the information, either to show them as sw�t and friendly,
 or to evoke sympathy. other sma	 graphics such as the paws

with hearts for the paw pads a¨ed as a¨itional dog 
themed a�ets.
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Don’t fear the fur!

Hurtful stereotypes about pit bu	s have caused
them to be labeled as “bad dogs” when in

reality, most of the stereotypes are not true
 and pit bu	s are just misunderst�d, loving

 dogs.

“The pit bu	s in the shelter are some
 of the most loving and friendly
 dogs with Both people and their 

ke�el mates!”
- animal care technician at the
  animal services center of the

 Mesi	a Va	ey

the American Veterinary Medical
A�ociation (AVMA), the Centers
for Disease Control and 
Prevention (CDC), and numerous
studies have determined that a
dog's br�d does not determine
a¯re�ion, bite strength, or its
propensity to bite.
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60% of dogs identified as pit bu	s
lack DNA from pit bu	-type br�ds

and over 40% of media coverage about
pit bu	 a�acks are not pit bu	s, with
br�d validation onlybeing po�ible in 

18% of a	 incidents.

Cu�ently, 70-80% of dogs in animal shelters
are pit bu	s/pit bu	 mixes. Due to fears
r�ted in false stereotypes, these dogs
have b�n mistreated and neglected. by
co�ecting stereotypes and
misinformation, pit bu	s A	 over can get
the loving homes they deserve

The stereotype that pit bu	s
are an agre�ive br�d stems
from the fact that they were
used for dog fights. However,
only 9% of a dog’s behavioral
traits can be a�ributed to

 br�d.

There is more media coverage
for pit bu	 a�acks because
their stereotypes make for

g�d news and viewer 
a�raction. However, it has
b�n found that in many 
media stories and medical

studies of a�acks, there are
factual e�ors, omi�ions, and

 exa¯erations. 

Pit bu	-type dogs 
consistently perform be�er

on temperament tests
than popular family dogs
like labs, border co	ies, 
and golden retrievers. 

(American Temperament Test
 Society Result)

Pit Bu	s
13%Other Dog

br�ds
87%

Co�ected statistics of Dog bite related
fatalities changes the percentage by pit

 bu	s from 68% to 13% 



Many Dog bite related fatality statistics show an inflated percentage of
68% for a�acks by pit bu	s due to inco�ectly categorizing other dogs
as pit bu	s. After removing dogs that don’t share dna with pit bu	-type
br�ds, the true percentage of pit bu	s responsible for a�acks is only 13%
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Other
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“Bad dog!”

“Pit Bu	s are agre�ive and dangerous!”

“They’re scary

and randomly

 a�ack!”

“People are

safer without

 them!”

“Pit bu	s aren’t friendlyor g�d family dogs!”

False and hurtful stereotypes su�ounding pit bu	s are the
main reason why 70-80% of dogs in shelters are pit bu	s or

pit bu	 mixes. By co�ecting these negative stereotypes
and s�ing past u�ece�ary fears, People wi	 s� that pit
bu	s are friendly and loving dogs who deserve homes and

 caring families t�!
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Timeline and Budget overview

Timeline: Budget:

Research & design document: 04/08 - 04/16

Title treatment: 04/17 - 04/19

Poster design: 04/20 - 04/24

Infographic: 04/25 - 04/29

2 social media posts: 04/30 - 05/02

Printing & presentation: 05/3 - 05/06 

Project timeline: 04/08 - 05/06 

Estimated hours spent working: 64h

Hourly wage: $25

Total Cost: $1,6£


